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Abstract :

Abstract: Our goal through this study to demonstrate the need for a
marketing information system in the Algerian institutions, due to the
availability of several benefits, including addressing the problems in
marketing decision-making process.

The marketing information system that helps decision-makers to avoid the
risks posed by marketing decisions wrong, as well as helping to overcome
problems related to the process of decision-making and have proven our
study that there is a close relationship between marketing decisions taken in
the institution and the system catalog information, because the latter helps
the organization to reach a wise decisions of marketing by providing
marketing data and information necessary to do so.

 And found through our study of the status of institution of the Algerian
institutions, lack of attention to the subject of the briefing, although some
tires extremely important that the information given by the system in
general and marketing information system in particular.

 Should the Algerian enterprise restructuring and functions and give great
importance to the marketing fonction, as well as marketing information
system to meet the various current and future challenges in regard to
competition and investment, as well as the aspirations of the Algerian
economy to look for alternative rentier economy upon which Algeria.

Key words:

Marketing ,Marketing information system ,Marketing decision-making
process .
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