s Slelaie g 2l SN jpgr " pas- Y1l
Toyota iuwis V> dulys
Ogons e 1 3y
B pshall od — oS5 26 2 I
dal ez 2 01 ey daals
0778.86.86.24 : s

mouad.mimoune@yahoo.com : 5V 4

PIRERPER TR

> slasly Wl jasd 5,
T et = 2 0lny sl
0552523640 : L

hamdani_m(@yahoo.fr : ;z0V1 4

ﬂw_
Ll 228 a cadgilly 2tV Slawilly M)t e 558 ks i 3 50leld Lladl) ool 0 O
Sy Slowgall S 5 L Gy cllgndl 3500 o cliall Sl o 25Ul Slpadl elgwr Lol IS 22l e
plsal fodazy 1y gl Ao Olowtis (I Jgogl) ol e WY @ st Bb e ol Wlasl Jodr s
TOYOtA dnwrie Jniy . Lk alailstly 2l Sldlbaze mn ey s x5 Y1 Slbaall 1S5 20531 31sMg Buanlal) 300
Bigr2 oo el JSLa) o 3 AL s () Sloiie £lils 55 3 eyt g lasll 2ol e sy
8l e 8pS SleS gz Lo Bale Ll OF Lol 1ale dhiay deliall ods ud (ol O3l s 1 3,L5Y)
Gt ol e Sl e densll Josd i) adesedl LS abaW o4 dnsll Slalew (3 gl 1A et
:}sbj £b ¢S Joo ldzs By Abdy wggp Jond &l (Eco_car) iz o) of (Dream car) o 3Ll

Ay 3ol A3sndl Laa> ety Lnedls by (3 Wi lies il 7000 dunge > d3y (S 3l

Al 23 aal olnl) By fwie dtd) Wagdl Gas Y1 gadl Qo sl ikl Ol


mailto:mouad.mimoune@yahoo.com
mailto:hamdani_m@yahoo.fr

Abstract :

One of the most important contemporary issues that has imposed itself strongly on the
global level and the interernational institutions is the issue of preserving the environment in
all its dimensions, whether climate change, industrial pollution or consumer health, which left
no way for institutions to change their agenda and to seek new ways of production in order to
reach environmentally friendly products, by modifying the use of natural resources and raw
materials as well as production processes in line with the requirements of the environment
and conservation.

The Toyota Foundation is one of the most important institutions that started to adopt and
produce green products and contribute to the solution of environmental problems, with the
need to indicate the huge amount of the pollution caused by the industry in general as cars
usually consume large amounts of fuel. As a result of this shift in the Corporation's policy
towards full compliance with environmental responsibility, the Foundation is working on
initiatives to achieve the Dream car or Eco_car, which operates with alternative oils and
sustainable energy such as electricity and the least possible pollution. Toyota has already
achieved a new depth In building its brand and strengthening its international and local
market shares.

Keywords: green product, green marketing, environmental responsibility, toyota corporation,
eco-friendly products
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